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Piatrov, Dominik Jano§, Denisa Jano$ova; recenzenti: Alena Kusa, Milo§ Cambal, Zbigniew
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Petlyuchenko, Nataliya ; Samokhina, Victoria ; Stashko, Halyna ; Uberman, Agnieszka]
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Pravdova, Marina Vidanova. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie, 2020. -156 s.
[7AH]. - ISBN 978-80-572-0087-1

Uvod do $tadia digitalnych hier 1. / Zdenko Mago; recenzenti: Juraj Mali¢ek, MichalKabat. - 1.
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53-62.

Thinking in the Network / Slavomir Galik. In: Central European Journal of Communication : an official journal
of the Polish CommunicationAssociation. - ISSN 1899-5101. - Ro¢. 13, ¢. 3(27) (2020), s. 446-459.
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easter eggs in digital games / Zdenko Mago. In: Art communication & popculture : ¢asopis pre
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ECO-ECO Recycling Models and Application of their Principles into the CircularEconomy /
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Effect of marketing communication on consumer preferences and purchasing decisions /Alena
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113-118.

Smartphone addiction risk, anxiety symptom severity, and depression psychopathology /
Thomas Porter ... [et al.].
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3, ¢. 2(2020), s. 125-140.

Evaluation of Brexit phenomenon in Slovak and English media texts / Anna Prihodko,Hana
Pravdova, Zora Hudikova. In: Lege Artis [elektronicky zdroj] : Language yesterday, today,
tomorrow. - ISSN 2453-8035. -Ro¢. 5, €. 2 (2020), s. 211-262.

Expressions of Postmodernism Within the Dimension of Digital Games / Zuzana
Kvetanova, Jana Radosinska. In: ejmap : European Journal of Media, Art & Photography.
- ISSN 1339-4940. - Ro¢. 8, ¢. 1(2020), s. 84-95.

Fake-vertising and mobile games: Case study of ‘Pull the Pin* ADS / Zdenko Mago.In:
Communication Today. - ISSN 1338-130X. - Ro¢. 11, ¢. 2 (2020), s. 132-147.

Homo corporalis as the communicated muse and centrepiece of commercialized culture /Hana
Pravdova, Zora Hudikova, Nataliya Ivanovna Panasenko.

In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Ro¢. 8, ¢. 1
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Media images of Slovak and Ukrainian presidents: *I/We' binary pronominal opposition in
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[Spoluautori: Prykhodchenko, Oleksandra ; Cabyova, Cudmila ; Vrabec, Norbert]

Mobbing And Cybermobbing: Risk Aspects Of (Digital) Communication In The Workplace
And Possibilities Of Legislative And Non-Legislative Protection Under The ConditionsOf The
Slovak Republic / Vladimira Hladikova.

In: Media Literacy and Academic Research. - ISSN 2585-8726. - Ro¢. 3, ¢. 2 (2020), s. 88-108.

Science and Mysticism: Possibilities and Limitations in Exploring Mysticism / SlavomirGalik.
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The concept of learning-by-doing in the context of media education and school quality
assessment / Norbert Vrabec, Dubica BotoSova.
In: Communication Today. - ISSN 1338-130X. - Ro¢. 11, ¢. 1 (2020), s. 140-148.

The foreign news and media image of the European Union in current television news
production / Cubo$ Gregus, Anna Kacincova Predmerska.
In: Communication Today. - ISSN 1338-130X. - Ro¢. 11, ¢. 2 (2020), s. 84-102.

The pragmatism of hybridisation logic of television news in Slovakia / Zora Hudikova,Hana

Pravdova, Alexandra Gazicova.
In: Communication Today. - ISSN 1338-130X. - Ro¢. 11, ¢. 1 (2020), s. 90-124.

The Topic Of Media-Disseminated Mis-Information And Dis-Information As An IntegralPart
Of General Education In Slovakia / Viera Kacinova.
In: Media Literacy and Academic Research. - ISSN 2585-8726. - Roc. 3, ¢. 1 (2020), s. 18-31.

To thrive means to entertain: the nature of today's media industries / Jana Radosinska,Zuzana
Kvetanova, Jan Visiovsky.
In: Communication Today. - ISSN 1338-130X. - Ro¢. 11, ¢. 1 (2020), s. 4-21.

Visual ldentity of Universities: Logo as a visual symbol of university / udmila Cabyova

... [etal.]. In: ejmap : European Journal of Media, Art & Photography. - ISSN 1339-4940. - Ro¢. 8, ¢. 1(2020), s.
96-105.

[Spoluautori: Kusa, Alena ; Zauskova, Anna ; DuriSova, Lenka]

Anglicky jazyk v kontexte medialnej komunikacie / Anna Hurajova; recenzenti: Gabriela
Chmelikova, Jana Hubinova. - 1. vyd. - Trnava : Univerzita sv. Cyrila a Metoda v Trnave, 2020. -
82 s. [4,54AH]. - ISBN 978-80-572-0102-1

Lingyvistické minimum k masmedialnym $tadiam : (praktikum) / Andrea Rysova, Dominika
Cmehylova Ragova; recenzenti: Marcel Olsiak, Frantisek Rigo. - 1. vyd. - Trnava : Univerzita sv.
Cyrila a Metoda v Trnave, 2020. - 194 s. - ISBN 978-80-572-0093-2

Praktikum reklamnej tvorby : vysokoskolské skripta / Martin Klementis; recenzenti: Jaroslav
Svétlik, Peter Krajcovic. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM vTrnave,
2020. - 147 s. [4,5 AH]. - ISBN 978-80-572-0078-9

Pomimo No. 7 - Sedem hriechov / ilustracie: Lukas Freytag ... [et al.] ; zostavili: David Marcin,
Martin Engler. - 1. vyd. - [Detva] : POMIMO, 2020. - [68] s. - ISBN 978-80-973508-1-9
[Spoluautori: Terrero, Brian ; Dlhy, Ladislav ; Dudasova, Katarina ; Engler, Martin ; Schwarz,
Martin ; Csanyi, Peter ; Cehlar, Lukas]

Otvorené okamihy = Open moments / fotografie Peter Lancari¢; editori Eva Jonisova,Peter
Lancari¢. - 1. vyd. - Senica : Zahorské osvetové centrum, 2020. - 28 s. - ISBN
978-80-7091-087-0
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FAIOO1 Filozofia, vzdelanie a kultura vo vyzvach sucasnosti : zbornik vedeckych prispevkov /
editori: Sabina Galikova Tolnaiova, Peter Kyslan, Ondrej Marchevsky ; recenzenti: Robert Maco,
Katarina Mayerova. - 1. vyd. - Bratislava : Slovenské filozofické zdruzenie pri SAV, 2020. - 190 s. -
ISBN 978-80-973092-4-4

FAI002 Marketing identity [elektronicky zdroj] : COVID-2.0 : conference proceedings from the
international scientific conference / editors: Zuzana Kvetanova, Zuzana Bezakova, Adam Madlenak.
- 1. vyd. - Trnava : Fakulta masmedialnej komunikacie, 2020. - ISSN 2729-7527. - 650 s. [online] -
https://fmk.sk/download/Marketing-Identity-2020-eng.pdf. - ISBN 978-80-572-0107-6

FAIO03 Marketing identity 2020 [elektronicky zdroj] : COVID-2.0 : zbornik z medzinarodne;
vedeckej konferencie online / editori: Zuzana Kvetanova, lgor Piatrov, Matej Martovic. - 1. vyd. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2020. - 196 s. [online] -
https://fmk.sk/download/Marketing-Identity-2020-SK.pdf. - ISBN 978-80-572-0108-3

FAI004 Marketingova komunikacia v manazérskych procesoch kruhovej ekonomiky 3 [elektronicky
zdroj] : zbornik prispevkov z vedeckej konferencie realizovanej v ramci rieSenia projektu VEGA ¢.
1/0078/18 s nazvom " Aspekty marketingovej komunikécie v manazérskych procesoch kruhove;
ekonomiky" / editori: Denisa JanoSova, Iveta Malikova ; recenzenti: Anna Zauskova, Zbigniew
Widera. - 1. vyd. - Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2020. - 150 s.
[CD-ROM]. - ISBN 978-80-572-0065-9

FAIO05 Megatrends and Media [elektronicky zdroj] : On the Edge : Conference Proceedings from
the International Scientific Conference / editors: Zuzana Kvetanova, Martin Solik. - 1. vyd. - Trnava
- Fakulta masmedialnej komunikacie UCM v Trnave, 2020. - ISSN 2729-7403. - 634 s. [online] -
https://fmk.sk/veda-a-vyskum/zborniky/. - ISBN 978-80-572-0062-8

FAIO006 Megatrendy a média 2020: On the Edge [elektronicky zdroj] / editori zbornika: Zuzana
Kvetanova, Martin Graca ; recenzenti zbornika: Julidna Minarikova, Krzysztof Gajdka. - 1. vyd. -
Trnava : Fakulta masmedialnej komunikacie UCM v Trnave, 2020. - 251 s. [online] -
https://fmk.sk/veda-a-vyskum/zborniky/. - ISBN 978-80-572-0063-5

FAIQ07 Priklady dobrej praxe vyu¢by medialnej vychovy na zakladnych a strednych Skolach 3. :
metodicka prirucka pre uéitel'ov / Viera Kac¢inova. - 1. vyd. - Trnava : Univerzita sv. Cyrila a
Metoda v Trnave, 2019. - 124 s. - ISBN 978-80-572-0029-1

FAIO008 Quo vadis marketing [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a
mladych vedeckych pracovnikov Quo Vadis Massmedia & Marketing organizovanej Fakultou
masmedidlnej komunikacie UCM v Trnave / editori: Adam Madlenak, Peter Murar, Lenka
Labudova ; recenzenti: Vladimira JuriSova, Peter Krajéovic. - 1. vyd. - Trnava : Fakulta
masmedialnej komunikacie, 2020. - 194 s. - https://fmk.sk/veda-a-vyskum/zborniky/. - ISBN
978-80-572-0054-3 (online)

FAIO009 Quo vadis massmedia [elektronicky zdroj] : zbornik z vedeckej konferencie doktorandov a
mladych vedeckych pracovnikov Quo vadis massmedia, quo vadis marketing organizovanej
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